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Adventure tourismwitnesses
stronggrowth in2025
Roshni shekhaR
Mumbai, 28December

From high-altitude treks and mountain
bikinginIndiatoalpinekayakinginSwitzer-
land or husky safaris and Northern Lights
excursions,travellersareincreasinglyopting
for unique experiences. Travel operators
haveseenariseinadventuretourismacross
several agegroups in2025, fromhighsingle
digits to double-digit growth compared to
lastyear.
Adventure-based travel bookings on

EaseMyTrip have seen moderate double-
digitgrowthin2025comparedto2024.
ThomasCook India iswitnessing rising

interest among Indian travellers for adven-
ture tourism, while its subsidiary SOTC
Travelhasobservedthatadventure-ledholi-
dayscontinuetogathermomentumin2025,
with travellers increasingly choosingdesti-
nationsbuiltaroundoutdoorexperiences.
“While around 50 per cent of Indian

travellers overall show a preference for
adventure experiences, interest is signifi-
cantly higher amongGenZ,where around
60 to 65 per cent plan to include adventure
sports in their next trip,” saidRikant Pittie,
chief executive officer (CEO) and co-
founder,EaseMyTrip.
“Millennials continue to contribute

stronglyaswell,particularlyininternational
travel, where activity-driven itineraries
shape booking decisions. The segment is
seeingsteadyparticipationfrom
older travellers too. This indi-
cates thatadventure travel isno
longer age-specific but is evol-
vingintoabroadercategorythat
appeals across generations,”
Pittiesaid.
The growing YOLO (You

Only Live Once) mindset,
coupledwithadesireforimmersiveoutdoor
experiences, is driving demand, primarily
across age groups from 20 to 45 years,
accordingtoThomasCookIndia.
RajeevKale,presidentandcountryhead,

holidays, MICE, visa, Thomas Cook India,
noted that in India, regions suchasLadakh,
Spiti Valley, Bir, Dharamshala and Solang
continuetoattracttravellersforhigh-altitude
treks, paragliding and mountain biking,
while Auli and parts of Uttarakhand are
seeing steadydemand for skiingandwinter
activities. Wildlife circuits including Ran-
thambore,Bandhavgarh,PenchandTadoba
arealsopopularforsafari-ledadventures.
Additionally, Indians are also increas-

ingly opting for adventure activities during
internationalholidays,Kaleadded.
Switzerland’s Interlaken is preferred for

skydiving, jet boating andalpine kayaking,
while Croatia’s islands like Hvar, Split and
theBlueGrotto are being chosen for sailing
andyacht-baseditineraries.
Scandinavia is generating interest for

snowmobiling,icefishing,huskysafarisand
Northern Lights excursions, and South
Africa remains a preferred choice for
marine-life safaris and cage-diving experi-
ences. Other international destinations

includeAntarctica,Iceland,Baliand
Singapore,whileKazakhstanisgain-
ing momentum from younger
travellers seeking affordablemoun-
tainandoutdooractivities.
Currently, EaseMyTrip offers

dedicated adventure-tourismprod-
ucts,with the companyplanning to
expand specialised, theme-based

and experiential adventure packages to
meet rising demand. Thomas Cook India
has a ‘Pilgrimage Plus’ portfolio which
blends darshans with adventure activities
like rafting in Rishikesh, treks in Uttarak-
hand, paragliding inBir and ziplining over
theGanges. For such tripswithin India, for
five to seven days, budget trips generally
range from ~12,000 to ~20,000 per person
andfocusonsimpleaccommodationalong-
side core experiences such as trekking or
rafting, as perEaseMyTrip.Mid-range itin-
eraries typically fall between ~21,000 and
~35,000, offeringbetter stays andabroader
mix of guided activities, while premium
journeys often start around~45,000andgo

upto~70,000ormore,particularlyforisland
destinationsorschedulespackedwithwater
sportsandspecialisedadventures.
Pittie added that travel costs for

internationaladventuretravelfollowasimi-
larpattern. “Coastaladventureisalsoaccel-
erating,with theAndamansdrawingdivers
for vibrant coral reefs, andGoa andPondi-
cherrypopularforkayaking,snorkellingand
water-based soft-adventure. Destinations
like Yercaud and Coorg are witnessing
uptake for soft-adventure, includingziplin-
ing,cyclingroutesandguidednaturewalks,
appealing to families andfirst-time adven-
ture seekers,” said SDNandakumar, presi-
dent and country head, holidays and
corporate tours,SOTCTravel.
He said that short-haul international

destinations are also contributing signifi-
cantly to adventure demand, highlighting
that it anticipates this enthusiasm to con-
tinueshapingtravelchoicesnextyear.
Apart from high-impact adventures,

senior citizens in India are looking to adopt
safe adventure activities as part of their lei-
sure getaways, said Ajeet Bajaj, vice chair-
man of the Federation of Associations in
IndianTourism&Hospitality.
These could be treks, sports-driven or

bikingroutesandcamping.
Gosain emphasised that overall, travel

operators are actively respondingby curat-
ing specialised adventure packages for
Indian travellers, including fixed depar-
tures, graded activity levels, women-
friendlyandfamily-orientatedbatches,and
experiencesdesignedaroundsafety,trained
guidesandquality infrastructure.

Premiumscreens, better content
flowmay liftmovie ticket prices
Roshni shekhaR
Mumbai, 28December

Multiplex chains expect average ticket
prices (ATP) to rise up to 6 per cent in
2026, buoyed by a better flow of films
throughout theyearandgrowingprefer-
ence for premium format screens like
IMAXand4DX.
In2025,ATPgrowthremainedmoder-

ate and largely in line with inflation for
India’slargestcinemaexhibitor,PVRINOX.
In thefirst half of FY26, PVR

INOX reported a year-on-year
(Y-o-Y) increase of about 5 per
cent inATP.AtCinepolis India,
ATP rose around 3 per cent in
2025,marginallybelowinflation
of about 4 per cent. Premium
pricing therewasdriven largely
by tentpole releases in special
formats, including Kantara: A Legend
Chapter 1, Chhaava, Dhurandhar, and
Avatar:FireandAsh,amidonthebackof
IMAXandlarge formatdemand.
Miraj Entertainment said its ATP

remainedlargelyflatinthefirsthalfofthe
year,withnomajor growthover thepre-
vious financial year until the second
quarter. For the next year, cinema
exhibitors expect ticket prices to rise
graduallyratherthanspikesharply,inthe
rangeof4-6percent.
“ATPin2026isexpectedtogrowinthe

range of 4 to 5 per cent, driven by a
strongercontentpipelineandrisingaudi-
encepreferenceforpremiumandimmer-
sive cinema experiences,” said Gautam
Dutta, chief executive officer (CEO), rev-
enueandoperations,PVRINOX.
Headdedthatabetter spreadof fran-

chise titles, eventfilms andhigh-quality
regional cinema across the calendar
should reduce seasonality andhelp sus-
tain footfalls. “Content will remain the
primarydriver,withwell-crafted stories
acrosslanguagesencouragingaudiences
to return to theatres.” Dutta said 2026 is
likelytobeastep-upyear intermsoffilm
flow,footfalls,andoverallbox-officeper-
formance. On a full-year basis in 2025,
MirajEntertainmentexpectsATPtoclose
marginally higher than last year, at

around5percent.
“As more viewers choose

experience-led formats, the
blended average ticket price
willnaturallymoveupward(in
therangeof4-6percent),”said
Sameer Munshi, vice-presi-
dent,operationsandfoodand
beverage,MirajEntertainment.

“However, affordability will remain
critical, and growth will continue to be
more volume-driven than price-driven,”
Munshisaid,addingthatgrowthisalsovis-
ibleinspendperhead,withfoodandbev-
eragerecording10percentY-o-Ygrowth.
ThisfollowsDecember,whichalready

sawseveral releasesacrossgenres, ledby
RanveerSingh-starrerDhurandhar. The
filmhascollectedaround~619.30crorein
19days,with its secondpart slated foran
Eid 2026 release infive languages. From
January 1, films such as Ikkis, Border 2
featuring Sunny Deol around Republic
Day,ORomeostarringShahidKapoorand
Tripti Dimri in February, followed by
Yash Raj Films’ Mardaani 3 and the
comedyDhamaal 4 in March, are lined
up for 2026. Major Hollywood releases,
including Michael Jackson’s biopic

MichaelandTheDevilWearsPrada2,are
alsoexpected inthefirsthalfof theyear.
Incomparison,Chhaavawastheonly

majorHindi-language release that drew
audiences to theatres in early 2025.
MomentumslowlypickeduponlyinMay
following Hollywood releases such as
Tom Cruise’sMission: Impossible – The
FinalReckoning.
Amid this, multiplex chains such as

PVR INOX, Miraj Entertainment and
MuktaA2Cinemashavemanagedtosus-
tain weekday footfalls through special
ticket offers.DevangSampat,managing
director atCinepolis India, saidTuesday
admissionshaveincreasedfromabout9-
10percentto15-16percentofweeklyfoot-
falls. At Mukta A2 Cinemas, weekday
offers have encouraged repeat viewing
andhelpedrebuildfootfallsbeyondweek-
ends, saidSatwikLele, its chiefoperating
officer. Thiscomesata timewhenmulti-
plexchainslikePVRINOXaresharpening
theirfocusonexperience-ledofferingslike
bettermenus and recreational activities.
Munshi said that during Dhurandhar’s
currenttheatricalrun,spendperheadrose
by 20per cent andemphasised that food
andbeverageaccountedfor30percentof
CinepolisIndia’srevenuein2025.
“The industry is looking at a robust

film pipeline across languages and
genres, which should translate into
stronger footfalls and sustained box
office momentum,” said Lele. “With
audiences clearly demonstrating their
willingness to step out for quality
cinema, we expect the coming year to
further consolidate theatres as the pre-
ferreddestination for collective, immer-
siveentertainment.”

Multiplex
chains
expect 4-6%
increase in
ticket prices
in 2026
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‘veryspecIal’: prezafter INsvaghsheersortIe PresidentDroupadiMurmuonSunday
undertookanovertwo-hoursortie
onboardtheindigenously-builtsubmarine
INSVaghsheerontheWesternseaboard,
signallingIndia’sfocusonboosting
underseawarfarecapabilities.Murmu
becamethesecondPresidenttoexperience
asubmarinesortie,afterAPJAbdulKalam
in2006.ChiefofNavalStaffAdmiral
DineshKTripathiaccompaniedPresident
Murmuduringtheovertwo-hoursortiein
theKalvariclass“silentsentinel”fromthe
KarwarnavalbaseinKarnataka.Murmu,
writinginthevisitor’sbook,saiditwasa
“veryspecialexperience”forherto“sail,
diveandspendtime”withthesailorsand
officersonboardthesubmarine photo: pti

India’s adventures
EaseMyTrip sawmoderaten
double-digit growth in 2025
IATOmembers saw demand uptick,n
particularly for domestic adventure
destinations, shorter getaways, and
curated outdoor experiences

Age group of 20-45 years was then
primary drivers for adventure
tourism, as per Thomas Cook India

Around 60-65%GenZ includedn
adventure sports in their trip

Millennials remained strongn
contributors for international travel

FORM A
PUBLIC ANNOUNCEMENT

[Regulation 14 of the Insolvency and Bankruptcy Board of India
(Voluntary Liquidation Process) Regulations, 2017]
FOR THE ATTENTION OF THE STAKEHOLDERS OF

MOGAS INDUSTRIES INDIA PRIVATE LIMITED
RELEVANT PARTICULARS
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Name of the Corporate Debtor
Date of Incorporation of the
Corporate Debtor
Authority under which the
Corporate Debtor is incorpo-
rated/registered
Corporate Identity Number of
the Corporate Debtor
Address of the Registered Of-
fice and Principal Office (if any)
of the Corporate Debtor
Liquidation commencement
date of the Corporate Debtor
Name of the Liquidator:
Address of the Liquidator:

Email address of the Liquidator:
Telephone number of the Liq-
uidator:
Registration number of the Liq-
uidator:
Last date of Submission of
claims

Mogas Industries India Private Limited
19th January 2023

Companies Act 2013, ROC Kanpur

U74999UP2023FTC177270

Unit No. BS- 1017, Galaxy Diamond Plaza, Plot No.
C-1A, Sector -4, Greater Noida West, Gautam Bud-
dha Nagar, Uttar Pradesh, India, 201318
24th December 2025

Ganesh Panduranga Pai, No. 68, 6B, 6th Floor, Chi-
trapur Bhawan, 8th Main, 15th Cross Malleshwaram,
Bangalore 560055
pragnya.cas@gmail.com
9845666596; 080-23565641

IBBI/IPA-001/IP-P01313/2018-19/12054

23rd January 2026

Notice is hereby given that MOGAS INDUSTRIES INDIA PRIVATE LIMITED commenced
the voluntary liquidation on 24th December 2025
The stakeholders of MOGAS INDUSTRIES INDIA PRIVATE LIMITED are hereby called
upon to submit proof of their claims, on or before 23rd January 2026, to the liquidator at
the address mentioned against item 7. The financial creditors shall submit their proof of
claims by electronic means only. All other stakeholders may submit the proof of claims in
person, by post or by electronic means. Submission of false or misleading proofs of claim
shall attract penalties

Ganesh Panduranga Pai
Place: Bangalore Insolvency Professional
Date: 29th December, 2025. IBBI/IPA-001/IP-P01313/2018-19/12054

PUBLIC NOTICE
It has come to our attention that certain fraudulent groups and / or individuals, falsely
claiming to be associated with BN Rathi Securities Limited and its Directors.
Fraudulent groups are using social media platforms including WhatsApp, Facebook,
Instagram, and websites to deceive people. They are luring individuals with false
promises of share allocations, IPOs, Block trading, granteed returns, etc. Offical
website of the company – BN Rathi Securities Limited is www.brnsecurities.com.
These fraudsters falsely claim affiliation with our company and use the company's
name, brand and fake regulatory certifications from SEBI or other official bodies to
mislead public. We BN Rathi Securities Limited through any of its officials do not
operate any such group or platform and do not offer any form of guaranteed returns or
any investment schemes with guaranteed returns. We strongly advise against
investing in or through any such fraudulent groups or accounts. If you come across
any such platform or individual, we strongly recommend avoiding any investment and
reporting the issue immediately. Any such transaction entered into by you will be at
your sole discretion and we will not be responsible for any claim, cost or
consequences. In case of need, please contact cyber crime helpline at 1930. Evenwe
have lodged complaint on cyber crime 1930 against cyber fraudsters.

We caution the public to not fall prey to this fake group and stay vigilant of such scams.
For any information on our products and services, investors can visit BN Rathi
Securities Limited website at or contact officials at 040www.bnrsecurities.com
40527777 and email id:Compliance@bnrsecurities.com

Corporate Member: NSE, BSE & MCX

Sincerely
B N Rathi Securities Limited


