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I
NDIA’S personal 
computer (PC) 
market, excluding 
tablets, saw a 6% 
growth in the sec-
ond quarter (Q2) 
of  2025, reaching 

3.6 million units, according 
to Canalys (part of  Omdia). 
Notebook shipments drove 
this growth, rising 8% to 
2.7 million units, thanks to 
strong demand from busi-
nesses and the rise of  AI-
ready devices. Desktop 
shipments remained steady, 
growing just 1% to 861,000 
units. However, the tablet 
market faced a significant 
decline, falling 27% to 1.2 
million units, mainly due 
to weaker government 
procurement.

Looking ahead, India’s 
PC market is expected to 
grow 7% for the full year 
2025, reaching 15.1 million 
units. On the other hand, 
tablet shipments are pre-
dicted to drop by 13% to 5.2 
million units. In 2026, the 
PC market’s growth is like-
ly to continue, fuelled by 
increased demand for de-
vice upgrades and the adop-
tion of  AI technologies. 
The tablet market, howev-
er, is expected to rebound 
with a 15% growth, driven 
by government-funded edu-
cation programmes.

Notebook growth driven 
by enterprises and AI

Ashweej Aithal, senior an-
alyst at Canalys, pointed 
out that enterprise de-
mand played a crucial 
role in boosting note-
book growth. AI-capable 
notebook shipments 
nearly tripled year-on-
year as companies rushed 
to adopt AI-ready infra-
structure for productivity 
and automation. Addi-
tionally, the transition to 
Windows 11 led to a surge 
in device refreshes, con-
tributing to an 11% rise in 
enterprise PC shipments 
during Q2 2025. Demand for 
workstations, particularly 
in fields like engineering, 

design, and content crea-
tion, also saw impressive 
growth, with shipments up 
41%. Consumer demand 
for notebooks also in-
creased, driven by stronger 
retail activity and a rise in 
digital adoption. Sales were 
supported by aggressive 

marketing campaigns, es-
pecially during Republic 
Day and quarter-end pro-
motions, along with robust 
online sales. As a result, 
consumer notebook ship-
ments grew by 12% y-o-y.

Tablet market struggles 
with declining demand

The tablet mar-
ket in India faced 
challenges in Q2 
2025, with a 27% 
drop in ship-
ments, primari-
ly due to a 64% 
decline in com-
mercial sales. 
T h i s  w a s 
linked to a 

slowdown 
i n 

government and education 
orders after a strong year 
of  procurement. In con-
trast, the consumer tablet 
market grew 35%, benefit-
ing from online discounts, 
affordable devices, and 
growing demand for enter-
tainment and home learn-
ing. Despite this, the tablet 
market continues to face 
pressure from a saturated 
entry-level segment and in-
creasing competition from 
budget notebooks and 
large-screen smartphones. 
Only premium and educa-
tion-focused tablets are 
showing growth potential.

Outlook for this year  
and beyond

For the remainder of  2025, 
notebook demand is ex-
pected to remain strong, 
supported by competitive 
pricing, the popularity of  
mobile devices, and gov-
ernment initiatives pro-
moting locally made prod-
ucts. Desktops will likely 
stay niche, with growth 
concentrated in gaming 
and high-performance seg-
ments. In 2026, the momen-
tum is expected to contin-
ue, driven by increased PC 
penetration in smaller cit-
ies and the rising trend of  
multi-device ownership.

On the commercial side, 
AI-ready PCs and Windows 
11 refresh cycles will drive 
procurement. Education 
tenders, such as Tamil 
Nadu’s Elcot project, are 
also expected to boost large-
scale device deployments, 
continuing into 2026.
The tablet market will like-
ly remain under pressure 
through 2025. However, 
government-supported ed-
ucation schemes, such as 
Uttar Pradesh’s smart 
learning initiative, may 
help revive tablet demand 
by the end of  the year. In 
2026, the performance of  
the tablet market will de-
pend on how education de-
mand evolves and how 
vendors position tablets 
beyond secondary use.
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TECHNOLOGY BUZZ

IBM and BharatGen 
collaborate to 
accelerate AI 
adoption in India
IBM and BharatGen has an-
nounced a strategic collabora-
tion aimed at accelerating 
the adoption of Artificial 
Intelligence (AI) and develop-
ing Large Language Models 
(LLMs) that are tailored to In-
dia’s unique linguistic and cul-
tural context. This partnership 
combines IBM’s AI expertise in 
data, governance, and model 
training technologies with 
BharatGen’s national mandate 
and specialised knowledge. 


