
‘Need to be alert
about AI for
transparency’
rucHika cHitravansHi
NewDelhi 20 February

The governments need to be
veryactive towardsdeployment
of artificial intelligence (AI) and
regulators like the Competition
Commissionof India (CCI)need
to be alert about the systems
being put in place to ensure
transparency and accountabil-
ity, Ravneet Kaur, chairperson,
CCI, said on Friday.
Speaking at the AI Summit,

Kaur said, “At the end of the day,
if you can build trust and your
systems are not opaque, then
you would be able to bring
people on board to your apps,
systems. That is where success
lies.”
The CCI chairperson high-

lighted that access is a crucial
factor when it comes to AI.
“Whoever has the access — ac-
cess todata, skill sets, infrastruc-
ture, will determine what will
happen in future,” she added.
Kaur said that things are

moving rapidly on the digital
front and the Commission is
looking at developments in
the internet economy in terms
of value creation and the way
consumers are interacting
with the market.
“There are efficiencies be-

cause of AI but also risks. Some
of the key risks we have ob-
served are self preferencing,
tying andbundling, leveraging,
exclusive agreements with un-
fair terms being sought,” Kaur
said in the panel discussion on
GlobalPerspectivesonUnpack-
ing Openness and Trust in Ar-
tificial Intelligence. The CCI,
she said, has looked at such
conduct in digital platforms,
including search engines, in-
termediation services such as
food delivery, travel and social
media platforms.
Kaur said thatAI canbring a

lot of benefits in sectors such as
healthcare, education, logistics,
agriculture and supply chain

management. She said that
there were potential risks in
concentration of the entire AI
value chain where there is tar-
geted price discrimination
based on economic means, lo-
cation, or opaque systems and
exclusive partnerships.
The CCI chairperson said

that the Commission would
come into thepicture if innova-
tion isbeingused toensure that
no other people can come into
the market or enforce unfair
conditions.
Stressing that the purpose

of the antitrust regulator was
not to stifle innovation and
that consumerwelfarewas not
the most critical factor, Kaur
said, “We are here, in fact, to
protect innovation, because
that is the way to grow. That is
the way new players will keep
coming in, bringing better
technologies, better value for
the customer.”
She said that competition is

what would ensure that there
are no entry barriers and that
players who are already there
are not using their dominance
to foreclose competition.

India has become one of themost exciting
mediamarkets: JioStar’s Uday Shankar
sHarleen d’souza
Mumbai, 20 February

Despite being a late entrant in theworld
ofaudio-visualentertainment, Indiahas
become one of themost excitingmedia
markets globally, said Uday Shankar,
vice-chairman at JioStar, in his keynote
address at the IndiaAI Impact Summit.
“Withinthespanofaquartercentury,

wehavegonefromanindustryvaluedat
a few billion dollars to the fifth-largest
media and entertainmentmarket in the
world,withaneconomiccontributionof
more than $30 billion. We have transi-
tioned from one state broadcaster to
more than 900 channels across dozens
of languages. Our reach has expanded
from about 70 million households to
more than 210million television house-
holds and over 800 million video con-
sumers. And the content itself has
evolved beyond recognition — from a
few tentative experiments in family

drama to a vast, diverse, multilingual
ecosystemservingthemostheterogene-
ous audienceonearth,” he said.
JioStar alone has invested $10 billion

in content over the past three years, he
said. “Every major global media enter-
prise is competingfiercely for the Indian
viewer.Thosewhoarenothereareabsent
because they could not crack this com-
plexmarket,”Shankar said inhis speech.
But he also pointed out that despite

the country’s remarkable progress,
India has not yet broken through as a

global content powerhouse.
“Inmy view, our ability to translate

our abundant ambition into reality has
been constrained by a few structural
factors — chief among them a lack of
capital, an inability to attract global tal-
ent, and a target audience largely con-
fined to the domestic market,” he
added. Capital and talent are con-
strained and the horizon of content
narrows, he explained.
“Our films, our television, ourmusic

have been made primarily for con-
sumerswithinthecountry,oratbest, for
our diaspora abroad. There have been
spectacularexceptions—RRRattheOs-
cars, Dangal’s global box-office success.
But that is exactly what they are: excep-
tions, not apattern,” Shankar said.
“AIprovides Indiaaonce-in-a-gener-

ationopportunitytobecomethecreative
capital of the world. Not the back office
for the world’s content. The leader. The
standard-setter,” he said.

TCSCEO sees no
major shrinkage
of jobs due toAI
avik das
NewDelhi, 20 February

India’s top chief executive of-
ficers (CEOs) of IT services
companies came out in de-
fence of the three-decade-old
industry, at a timewhen its vi-
ability has been questioned
due to the impact of artificial
intelligenceagents.
Tata Consultancy Services

(TCS) Chief Executive Officer
andManagingDirectorKKrithi-
vasan said he does not foresee a
‘significant shrinkage’ in soft-
ware engineering jobs going
ahead because of the impact of
AI, joining the list of corporate
chiefs who have come out in
strong defence of India’s $283
billion technology industry.
“Theroleofsystemintegra-

torscomeintoplaceas thesys-
tems are complex, and it will
not be a situation that one day
you will have large language
models (LLMs) auto generate
codes,andalltheengineerswill
goaway,”hesaidduringapanel
discussion at the India AI Im-
pact Summit. His comments
comeinthebackdropofVinod
Khosla,founderofKhoslaVen-
tures, saying that India’smuch
vaunted IT and BPO services
industry will cease to exist as
newAI-native services will re-
place traditional outsourcing
models. His comments have
been refuted by Happiest
MindsFounderAshokSoota.
Krithivasan said AI will, as

expected, bring in higher pro-
ductivity and the roles of en-
gineers will shift from just
codingtocontextualengineer-

ing, and there will be more
focusoncybersecurity.
Infosys CEO Salil Parekh

agreed and said that AI ser-
vicespresenta$300billionop-
portunity for several years,
with focus on AI engineering,
whichmeans building andor-
chestrating of agents, besides
legacy systems modernisa-
tion. The IT services industry
has been plagued over the last
fewyearswithsluggishgrowth
in uncertain macroeconomic
conditions. C Vijayakumar,
CEOofHCLTechsaidallLLMs
cannot be applied for enter-
priseusecasesas there isagap
betweenwhat theydeliverand
the efficiency that is possible.
“Webridge thegapbybuilding
the IP that helps enterprise
scale in adoption.”

AI-driven codinghasmade
dramatic gains: Vembu
sHivani sHinde
Mumbai, 20 February

Artificial intelligence (AI)-
driven coding has made dra-
matic, real productivity gains,
said Zoho Corporation co-
founder and chief scientist
SridharVembu.
While code especially in

Software as a Service (SaaS)
may become increasingly
commoditised, the real lever-
age lies in the harness around
AI, said Vembu as part of the
ZohoDayaddress.
The company,which com-

pleted 30-years nowhas 1mil-
lion paying organisations
globally, supporting over 150
million users, while recording
32 per cent year-on-year cus-
tomergrowthanda20percent
increase in revenue in2025.
Vembualsohighlightedthat

all the buzz around job losses
maybe a bit hyped. “Any new
technologythatcamearound, it
endedup creatingmore jobs in
the entire industry. Jobs gets
transformed. Also the software
becomes very cheap, maybe a
lotmoreof itwill beconsumed.
Lot of businesses have un-
solved problems now they can
solve them that will evolve. In
otherwords, if theysolvemany,
manymore problems, still, the
employment may go up. So
they solve 10 timesmore prob-

lems. The employmentmay go
upprettymuch,” he said.
He also outlined Zoho’s

broader ambitions beyond soft-
wareinvestingindeeptechsuch
ashardware, chipdesign, quan-
tum sensing, and sodium bat-
teryresearch,framingthefuture
as a “bits-to-atoms” shift where
cheap intelligence enhances
physical-world innovation, all
guided by optimism, long-term
thinking, and a commitment to
avoiding layoffs while trans-
forming thecompany.
“Being bootstrapped, pri-

vate,andbuiltentirelyin-house
makes Zoho an outlier among
competitors,”saidVembu.“But
vendors don't need our help,
businessesdo,whichiswhyde-
liveringcustomervaluehas,for
30 years, been Zoho Corpor-
ation’sNorthStar.”

n InDIA AI IMPACT SUMMIT n

Mospisecretarycalls for federatedglobal
AI infrawithconsumersasco-creators
HimansHi BHardwaj
NewDelhi, 20 February

Building a trusted, federated global
artificial intelligence (AI) infrastruc-
ture that treats citizens not just as
data consumersbut as co-creators is
essential to genuinely
democratise the use of AI,
Ministry of Statistics and
Programme Implementa-
tion (Mospi) Secretary
Saurabh Garg said on Fri-
day, calling for a new glo-
bal ‘friendship’ platform
for shared resources.
Speaking at a session

on “Democratising AI
Compute and Digital
Data Infrastructures,”
Garg said digital public
infrastructure (DPI) for
AI must guarantee not just access
but agency. Any such DPI,
he argued, must be trusted,
interoperable and shareable with

reusability built in by design,
qualities that systems like Aad-
haar andUPI have demonstrated.
Garg, who chaired the summit’s

working group on democratising AI
resources, said the group identified
four foundational AI resources —

compute, data, models
and talent — supported
by appropriate govern-
ance frameworks. While
compute capacity can be
acquired and model effi-
ciency is a “work in prog-
ress”, he stressed that
high-qualitydataremains
the raw material for AI
andneedstobemadesys-
tematically “AI ready”.
In another session on

AI Diffusion, he added
that data strategiesmust

balancewideaccess anddissemina-
tionwith strongprivacy safeguards,
because local linguistic, cultural
and contextual nuances live in the

underlying datasets and ultimately
determine whether AI outputs are
genuinely relevant on the ground.
Garg also cautioned that expan-

ding shared AI infrastructure
should not create new forms of de-
pendencyorunderminedata sover-
eignty. To avoid that, he advocated
a federated architecture over cen-
tralisedmodels, allowingdata to re-
main with those who generate it
while using open technologies
to enable safe, trusted sharing
across borders.
He said that amix of technologi-

cal, policy and protocol-based
mechanisms will be needed to an-
chor this trust.
As a concrete response to these

challenges, Garg highlighted
MAITRI, aplatformproposedby the
working group. MAITRI—an acro-
nym for Multi-Stakeholder AI for a
Trusted and Resilient Infrastruc-
ture,meaning “friendship” inHindi
— is envisioned as a modular, vol-

untary, non-binding global frame-
work through which countries, pri-
vate firms and philanthropies can
contribute compute, datasets,
models and talent.
Initially conceived as a digital

public good, MAITRI is expected to
evolve into a full-fledged global
platform that is “owned by all”.
“I’m sure there’s a major role for

not only countries, but for the pri-
vate sector and philanthropies, to

be able to build this structure to-
gether,” he added.
He also stressed the need for ca-

pabilitydevelopmentof people and
the ability to use AI for improving
productivity. “I would also like to
focus on the need for domain-spe-
cific and niche models, which will
ensure that theyusea lot lesspower,
a lot less infrastructure, and not
have theproblemsof large language
models,” he emphasised.

(i would also likE to
focus on thE nEEd for do-
main-spEcific and nichE
modEls, which will En-
surE that thEy usE a lot
lEss powEr, a lot lEss in-
frastructurE, and not
havE thE problEms of
largE languagE modEls)
Saurabh Garg
Secretary, Ministry of Statistics and Programme Im-
plementation (Mospi)

CCI Chairperson
Ravneet Kaur said the Com-
missionwas looking at the in-
ternet economy in terms of
value creation and theway
consumerswere interacting
with themarket
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Zoho cofounder Sridhar
Vembu said that all the
buzz around job losses
might be a bit hyped

(...it will not bE a
situation that onE
day youwill havE
largE languagE
modEls auto-
gEnEratE codEs and
all thE EnginEErs
will go away)
K Krithivasan
TCS CEO&MD

(EvErymajor global mEdia
EntErprisE is compEting
fiErcEly for thE indian
viEwEr. thosEwho arE not
hErE arE absEnt bEcausE
thEy could not crack this
complExmarkEt)
uday Shankar,
Vice Chairman, JioStar
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