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Kanohar Electricals, 
which has more than five 
decades of experience in 
the electrical equipment 
manufacturing industry, 
will open its initial 
public offering (IPO) on 
September 8. The issue 
will close on September 
10.
The Rs. 1,055.74 crore 

IPO has a price band 
of Rs. 601 to Rs. 632 
per share. The fresh 
issue constitutes Rs. 300 
crore, while the remaining 
portion comprises an offer 

for sale to existing share 
holders.
Of the proceeds from 

the fresh issue, Rs. 
64.18 crore will be used 
for capital expenditure, 
including purchase of new 
machinery and equipment 
at the Gangol facility, 
construction of offices, 
setting up solar power 
plants, and purchase 
of electric trucks and 
forklifts.
The company was 

established in Meerut, 
Uttar Pradesh, in 1972. 

It set up its Rithani 
manufacturing facility in 
1983, followed by the 
Gangol facility in 1997. 
The two facilities have 
a combined transformer 
manufacturing capacity of 
19,200 MVA.
Besides manufacturing 

t r a n s f o r m e r s ,  t h e 
company under takes 
engineering, procurement 
and construction (EPC) 
projects for substations 
and transmission lines.

Kanohar hopes to garner 
Rs.1055 cr via IPO

Pranav Constructions 
initial public offering 
(IPO) to garner Rs. 
351 crore will open on 
September 7 with a price 
band in the range of 
Rs. 118 to Rs. 124 
per share. The public 
offering will close on 
September 9. The issue 
comprises a fresh issue of 
shares worth Rs. 315.60 
crore and an offer for 
sale (OFS) of shares 
worth Rs. 35.43 crore to 
existing shareholders.Of 
the proceeds from the 
fresh issue, Rs. 145.72 
crore will be utilised 
towards redevelopment 
expenditure, while Rs. 
91.5 crore will be used to 
repay debt. The remaining 
proceeds will be deployed 
towards the acquisition 
of future redevelopment 
projects and for general 
corporate purposes.
Pranav Constructions, 

established in Mumbai 
in 2003, is engaged in 
residential redevelopment 
projects within the limits 
of the Mumbai Municipal 
Corporation (MCGM), 
with a strong presence in 
western Mumbai.
T h e  c o m p a n y 

undertakes redevelopment 
projects across various 
segments , inc lud ing 
the economic and mid-
market segments, as well 
as the aspirational, or 
higher-income, residential 
segment.
As of March 2026, the 

company had a portfolio 
of 65 redevelopment 
p ro j e c t s .  Of the se , 
28 projects had been 
completed, 20 were 
under construction and 17 
were upcoming projects. 
The projects have a 
total developable area 
of around 5.01 million 
square feet.
T h e  c o m p a n y ’ s 

established presence in 
western Mumbai and 
its sizeable pipeline of 

Pranav IPO price band 
Rs. 118 to Rs. 124

Tata Steel CEO & 
MD T.V. Narendran, 
Tata Sons Executive 
Director & Group CFO 
Saurabh Agrawal as well 
as NSE CEO Ashish 
Chauhan have emerged 
as candidates in the 
race to succeed present 
Tata Sons Chairman 
N Chandrasekharan , 
according to sources.
Other names being 

discussed at Bombay 
House include Chairman 
of Tata Trusts Noel Tata 
himself, Tata Sons' Group 
Chief Digital Officer 
Aarthi Subramanian; Tata 
Motors CEO Shailesh 
Chandra and Tata Power 
CEO Praveer Sinha.
Narendran has emerged 

Tata Sons chief race narrows down 
to 3 candidates

The packag ing indus t ry 
worldwide will observe the 
first-ever World Packaging Day 
(WPD) on September 6, with the 
World Packaging Organisation 
(WPO) designating the date 
to highlight the vital role of 
packaging in modern society.
In a release, Hyderabad-based 

packaging professional and Global 
Ambassador of the WPO A.V.P.S. 
Chakravarthi said the annual 
observance coincides with the 
anniversary of the organisation's 
foundation and aims to promote 
greater public understanding of 
the contribution of packaging to 
health, food security, economic 
development, innovation and 
quality of life.
He said packaging had long 

served as an essential component 
of global supply chains by 
protecting food and medicines, 
reducing product losses, enabling 
safe transportation, facilitating 
international trade and ensuring 
products reach consumers safely.
WPO Pres ident Luciana 

Pellegrino has emphasised the 
everyday importance of packaging, 
noting its role in reducing losses 
and waste, supporting sustainable 
consumption and providing safe 
and convenient access to goods.

Chakravarthi said the inaugural 
World Packaging Day campaign 
would focus on four key themes 
- Packaging for Progress, 
Packaging Against Food Waste, 
Packaging and Economic Growth, 
and Packaging and Sustainability.
Packaging for Progress will 

highlight the sector's contribution 
to healthcare, pharmaceutical 
s a f e t y,  p r oduc t  s e cu r i t y, 
accessibility and quality of life, 
while Packaging Against Food 
Waste will focus on technologies 
that protect food, extend shelf 
life and reduce losses across the 
supply chain.
Packaging and Economic Growth 

will showcase the industry's role 
in manufacturing, e-commerce, 
logistics, exports, international 
trade and employment. Packaging 
and Sustainability will focus 
on circular economy principles, 
eco -de s i gn ,  r e cyc l ab i l i t y, 
lightweighting, mono-material 
so lu t ions and sus ta inab le 
packaging innovations.
World Packaging Day is 

envisaged as a decentralised 
global movement, with packaging 
associations, manufacturers, 
converters, machinery companies, 
material innovators, educational 
institutions, brands and other 

stakeholders encouraged 
to organise events under 
t h e  c ommon WPD 
identity.
Activities could include 

t e chn i c a l  s emina r s , 
conferences, factory 
open days , fac i l i t y 
tours, packaging design 
competitions, student 
programmes, academic 
lec tures , innovat ion 
showcases and digital 
campaigns.
Chakravarthi said India's 

growing packaging ecosystem had 
an opportunity to play a leading 
role in the global campaign 
by showcasing innovations in 
sustainable materials, printing, 
converting, machinery, logistics 
and product protection.
He said Indian packaging 

companies, industry associations, 
educational institutions and 
professionals could use the 
occasion to highlight the 
sector's contribution to business, 
exports, food security, healthcare, 
employment, sustainability and 
consumer welfare.
The global campaign also 

encourages organisations to share 
their initiatives, innovations, 
events, photographs and videos 

on social media using the hashtag 
**#WorldPackagingDay**.
The initiative comes amid 

growing global discussions on 
packaging waste and environmental 
impact. While responsible end-
of-life management remains 
important, the WPO campaign 
seeks to highlight packaging's 
contribution throughout the 
product lifecycle, including 
prevent ing food spoi lage, 
protecting medicines, enabling 
e-commerce and facilitating 
international trade.
Chakravarthi said World 

Packaging Day 2026 represented a 
global call to recognise packaging 
as an enabler of progress and 
promote collaboration towards a 
safer, more innovative, inclusive 
and sustainable future

World Packaging Day focus
on health, food security

Coimbatore, Sept 6:
 The Rs 45.11-crore initial 

public offering (IPO) of Tiruppur-
based technical and performance 
apparel manufacturer Qualiance 
International has attracted strong 
investor interest, with the SME 
issue opening for subscription 
isscheduled to close on September 
8.
The company has fixed the 

IPO price at Rs 228 per equity 
share. The issue comprises 
fresh equity shares, with the 
proceeds primarily earmarked 
for capacity expansion through 
a new manufacturing facility in 
Tiruppur.
As of September 6, the issue 

had been subscribed nearly 13 

times. The qualified institutional 
buyers’ category was subscribed 
1.64 times, while the non-
institutional investors’ category 
and retail investors’ category 
were subscribed 13.72 times and 
18.68 times, respectively.
The proposed facility will 

be established on 1.41 acres 
and will have a built-up area 
of approximately 61,420 sq. 
ft. The expansion is aimed at 
increasing production capacity 
and supporting the company’s 
growth in the specialised apparel 
segment.
Qualiance International traces 

its origins to 1994, when it 
was established in Mumbai as 
Qualiance Exports. It subsequently 

expanded its manufacturing 
operations to Tiruppur and 
established its own manufacturing 
facility there in 2017.
The company manufactures 

a range of technical and 
performance apparel, including 
military uniforms, water- and 
weather-resistant garments, 
p r o t e c t i v e  c l o t h i n g  a n d 
specialised outerwear. Its niche 
product portfolio positions it 
in a segment where technical 
specifications and specialised 
manufacturing capabilities are 
important competitive factors.
The IPO provides investors 

exposure to a specialised apparel 
manufacturer seeking to expand 
its production base at Tiruppur, 

one of India’s major textile and 
garment manufacturing centres. 
The company’s focus on technical 
garments, protective clothing 
and institutional requirements 
distinguishes it from conventional 
apparel manufacturers.
T h e  k e y  i n v e s t m e n t 

consideration for the IPO is 
therefore its capacity-expansion 
plan, specialised product portfolio 
and es tab l i shed cus tomer 
relationships, alongside the risks 
associated with an SME issue, 
including dependence on a 
relatively concentrated business 
segment and the execution of 
the proposed new facility.

Qualiance International IPO draws 
good response, closes on Sept 8

redevelopment projects 
are expected to support 
its growth as demand for 

residential redevelopment 
continues to expand in 
the city.

management from IIM 
Calcutta.
Agrawal has been Head 

of Strategy at Aditya 
Birla Group, Head of 
Corporate Finance for 
India & South Asia 
at Standard Chartered 
Bank, as well as Head 
of Investment Banking at 
DSP Merrill Lynch.
Agrawal joined Tata 

Sons in June 2017 under 
present Tata Sons Chairman 
N Chandrasekaran and 
presently looks after major 
Tata Group companies 
including Tata Steel, Tata 
Capital and Tata Digital.
However, it is the 

unl ike ly candidature 
of NSE CEO Ashish 
Chauhan which has come 
as a surprise to corporate 
observers.
NSE chie f Ashish 

Chauhan is known for 
his vast experience, was 
among the executives who 
helped establish the NSE 

in the 1990s and later 
served as MD and CEO 
of the Bombay Stock 
Exchange before returning 
to NSE as its chief in 
2022.
Chauhan is an IIT 

Bombay graduate with a 
postgraduate management 
degree from IIM Calcutta, 
who has handled senior 
positions at the Mukesh 
Ambani- led Reliance 
Industries Ltd and IDBI 
Bank.
Right now, Chauhan is 

in the process of steering 
a Rs 30,000-crore initial 
public offering (IPO) of 
the NSE.
Chauhan's candidature 

could offer the Tata Group 
a candidate from outside 
the Tata Group along 
with his experience in the 
financial world, especially 
since he understands 
capital markets, corporate 
management, finance and 
technology, besides India's 
regulatory and policy 
environment.
Additionally, Chauhan 

is known to have also 
steered the NSE through 
a difficult period and 

preparing the exchange 
for a potential listing as 
well as transforming the 
old broker-run BSE into 
a professionally managed 
corporate institution.
Yet, Tata Steel CEO 

& MD T V Narendran 
remains the strongest 
internal candidate for 
the top job as Tata 
Sons Chairman after N 
Chandrasekharan steps 
down.

a s the name be ing 
mentioned the most and 
remains the strongest 
i n t e r n a l  o p e r a t i n g 
candidate.
Narendran has been a 

Tata Steel veteran since 
1988 and has steered Tata 
Steel's difficult European 
operations, spending more 
than three decades with 
the Tata Group.
Tata Sons Executive 

Director & Group CFO 
Saurabh Agrawal, whose 
name is being mentioned, 
is a chemical engineer 
f r om  I I T  R o o r k e e 
and a postgraduate in 


